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“The Personality Kid” is a stir- 
ring romance of the prize ring with 
smashing, realistic fistic battles 
that’ll thrill lovers of action, and 
a triangular love tangle that will 
make every woman’s heart tingle. 


Principal roles are enacted by 
Pat O’Brien, Glenda Farrell and 
Claire Dodd, a trio .exceptionally 
matched for the battle of wits in 
this throbbing love drama. 


Ritzy McCarty (Pat O’Brien), is 
a handsome, well set up prize 
fighter, a good boxer with a mag- 
netic personality that makes him 
a favorite with the fans despite the 
fact that he packs no knockout 
punch. 


Joan, portrayed-by ‘Glenda Far- 
rell) the wise cracking play girl 
of the screen, is Ritzy’s clever wife 
and fight manager. Being wise to 
the fight game and the husband 
she loves, as well as a real show- 
man, she builds up Ritzy’s person- 
ality by clever ring tricks. When 
Ritzy leaps into the ring wearing 
a derby hat, when he does a tap 
dance or bursts out yodeling, the 
crowd goes wild. 


Ritzy has color and is drawing 
so well his wife is able to sign him 
up with a big promoter. Every- 
thing goes swimmingly until Ritzy 
finally begins to get swell headed 
over winning so many battles. 
Then when Patricia (Claire Dodd), 
a wealthy society girl, takes him 
up as a freak new thrill, his van- 
ity breaks all bounds. A love bat- 
tle, as thrilling as the fistic en- 
counters, is on, but the wife loses 
her man. 

Ritzy is riding for a fall. He 
patronizes an opponent he has 
knocked out. The man sneeringly 
ealls him a palooka, tells him he 
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was paid to lie down and proceeds 
to give him a terrific beating. 
Ritzy rushes to his managers in a 
rage. They admit the set ups, tell- 
ing Ritzy he’s just a show and not 
a fighter. He is too vain to believe 
them and quits cold, telling them 
to keep their eye on the next cham- 
pion. 


But Ritzy can’t get a fight. His 
money goes, Patricia turns him 
down and he is at his rope’s end 
when he stumbles on his wife. Still 
loving her man, she rushes into his 
arms, whispering that they are go- 
ing to have a baby. The news com- 
pletely changes Ritzy—he is his 
old self again. : 

He tries again, vainly, to get a 
fight, and in desperation accepts 
an offer to act as a set up. Out 
of condition, he is taking a ter- 
rific lacing when his second whis- 
pers that his wife has given birth 
to a boy Nothing can make him 
lie down now. He rages into the 
battle like a man inspired and suc- 
ceeds in landing a knockout wallop. 
Ritzy has fought as he never 
fought before. He has found his 
punch—and knows it. 


And what a fight for a smash- 
ing climax—after which the re- 
juvenated Ritzy happily gathers 
his wife and son into his arms. 


(The fight scenes carry a real 
punch, for Pat O’Brien is no mean 
scrapper. He was champion at 
Marquette University, fought with 
the best in the navy and was spe- 
cially trained for the film fights by 
Jackie Fields, former world’s wel- 
terweight champion. His mix-ups 
with “Mushy” Callahan and Mar- 
vin Shechter, both former champs, 
are slugging matches that will set 
the fans cheering.) 
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“THE PERSONALITY KID” 100% 

with 
Pat O’Brien 75% 
|R. Glenda Farrell 75% 
Claire Dodd 759% 
us Directed by Alan Crosland 20% 
woocurpzr 4 Warner Bros. and Vitaphone Production 40% 


Length - - - - - - - 6095 feet 


Running Time - - 


- 68 minutes 
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Glenda Farrell 


Glenda Farrell was born in 
Enid, Oklahoma, and made her 
debut on the stage as Little Eva 
in “Uncle Tom’s Cabin” at the age 
of seven. With the exception of 
occasional pauses for education, 
she has been on the stage ever 


GLENDA 
FARRELL, 
:|}appearing in 
“THE PER- 
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since, spending most of her life, 
as she expresses it, in a trunk. 


She was a member of the Bris- 
sac Stock Company of San Diego, 
the Morosco Company of Los 
Angeles and the Alcazar in San 
Francisco. From there she went 
to Broadway where she played in 
such successes as “Divided Hon- 
ors,” “Love, Honor and Betray,” 
“The Rear Car” and “Skidding.” 
Her last stage play was “Life Be- 
gins” and her work was so out- 
standing she was selected by 
Warner Bros. to play her same 
role when they made a picture of 
the play. 


Her more recent pictures in- 
clude “Merry Wives of Reno,” 
“[’ve Got Your Number,” “Heat 
Lightning,” “Hi, Nellie,” “The Big 
Shakedown,” “Dark Hazard,” “Ha- 
vana Widows,’ “Bureau of Miss- 
ing Persons” and “Mary Stevens, 
M.D.” 


Robert Gleekler 


Robert Gleckler was born in 
Pierre, South Dakota, January 11, 
1890, and educated in the High 
School there and at Beloit Uni- 
versity, Beloit, Wisconsin. 


He began his stage career in 
stock and finally worked his way 
up to leading man on Broadway. 
He had the leading roles in such 
productions as “Broadway,” in 
which he played for ninety weeks, 
“The Bat,’ “Heads Up,” “Ring- 
side” and “Gentlemen of the 
Press.” 


After twenty years on the stage 
he turned to film work and has 
appeared in “The Finger Points,” 
“Defenders of the Law,” “The 
Dove,” “Big Money” and “The 
Sea God.” 


Pat O’Brien 


Pat O’Brien was born in Mil- 
waukee, Wisconsin, and educated 
at Marquette University where he 
studied law and starred in foot- 
ball. He gave up law to join a 
stock company and finally drifted 
to New York, making his first 
Broadway appearance in “Gertie.” 


This was followed by many other 
productions, including “Henry Be- 
have,” “You Can’t Win,” “This 
Man’s Town” and “Coquette.” He 
was selected as one of the ten best 
actors on the stage for his per- 
formance in “The Up and Up” 
and “Overture.” 


While rehearsing for the lead in 
“Tomorrow and Tomorrow,” his 
release was purchased and he was 
taken to Hollywood to play Hildy 
Johnson in “The Front Page,” his 
first picture. He continued in pic- 
ture work and has to his credit 
such successes as “Laughter in 
Hell,” “Air Mail,” “Virtue,” “Hol- 
lywood Speaks,” “American Mad- 
ness” and “Scandal for Sale.” 


His most recent pictures are “20 
Million Sweethearts, “Gambling 
Lady,” “I’ve Got your Number,” 
“College Coach,” “Bureau of Miss- 
ing Persons,’ “Destination Un- 
known,” “The Public Be Damned” 
and “Flowing Gold.” 


Henry O'Neill 


Henry O’Neill was born in 
Orange, N. J., and educated there. 
After graduating from Seton Hall, 
he decided to try his luck on the 
stage, having appeared in varoius 
amateur and college productions 
since 12 years of age. 


After many discouragements, he 
landed a minor role with a New- 
ark, N. J., stock company and one 
engagement led to another until 
he felt he was ready to try Broad- 
way. His first role there was with 
the John Ferguson Theatre Guild. 


He clicked with Broadway’s 
theatre-goers and for many years 
was one of the most popular stage 
actors. Numbered among his many 
stage hits are “I Loved You 
Wednesday,” “The Last Mile,” 
“Trick for Trick” and “Conquest.” 


O’Neill was brought to Holly- 
wood by Warner Bros. and has ap- 
peared in “20 Million Sweethearts,” 
“Side Streets,” “Journal of a 
Crime,” “I’ve Got Your Number,” 
“Fashions of 1934,” “Massacre,” 
“From Headquarters,” “Bedside,” 
“The Big Shakedown,” “Lady Kil- 
ler,” “The Kennel Murder Case,” 
“T Loved'a Woman,” “The House 
on 56th Street” and “The World 
Changes.” 


_ Mom, I'll Be Home Soon! 


“Jt was a great fight, folks, and I was lucky to win!” Pat O’Brien 
tells the world about winning another fight in his string of victories. 
As “The Personality Kid’, he brings a laugh-a-minute to this Warner 
Bros. film. Glenda Farrell plays his adoring wife and foxy manager, 
while Claire Dodd is the mean, mean menace, of course! Mushy Cal- 
lahan, professional ring star, is one of Pat’s opponents in the squared 
circle. The picture is coming to the Strand Theatre soon. 

Mat No. 5—20e. 
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Claire Dodd 


Claire Dodd was born in Iowa. 
The theatre and stage interested 
her but mildly, but during a vaca- 
tion visit to California she was 
seen by a motion picture producer 
who induced her to make a screen 
test. 


This resulted in a contract for 
an important role in Eddie Can- 
tor’s “Whoopie,” and when Zieg- 
feld saw her on the screen, he 
wanted her for the Broadway pro- 
duction, “Smiles.” Later she re- 
turned to the West Coast under a 
long term contract with Warner 
Bros. Since her Hollywood debut, 
she has scored many hits in the 
vamp type of roles. Her most re- 
cent pictures include “Smarty,” 
“Gambling Lady,” “Journal of a 
Crime,” ‘Massacre,’ “The Kennel 
Murder Case,” “Ex-Lady” and 
“Footlight Parade.” 


Pat O'Brien 


Who appears as a boxer who 
dances his way to victory in “The 
Personality Kid’, the Warner 
film now playing at the Strand. 


Mat No. 4—10ce. 


PAT O’BRIEN—“Twenty Million 
Sweethearts,” “Gambling Lady,” 
“T’ve Got Your Number,” “Col- 
lege Coach,” “Bureau of Missing 
Persons.” 


GLENDA FARRELL — “Merry 
Wives of Reno,” “lve Got Your 
Number,” “Heat Lightning,” 
“Hi, Nellie!”, “The Big Shake- 
down.” 


CLAIRE DODD — ‘‘Smarty,’’ 
“Gambling Lady,” “Journal of 
a Crime,’ ‘Massacre,’ ‘“Foot- 
light Parade,’ “The Kennel 
Murder Case.” 


HENRY O’NEILL—“Side Streets,” 
“Wonder Bar,’ “Upper World,” 
“Fog Over Frisco,’ “Journal of 
a Crime,” “Massacre.” 


ROBERT GLECKLER — “The 
Finger Points,” “Defenders of 
the Law,” “The Dove,” “Big 
Money,” “The Sea God.” 


THOMAS JACKSON—“Parachute 
Jumper,” “Wax Museum,” “Doc- 
tor X,” “The Strange Love of 
Molly Louvain,” “Broadway,” 
“Deceit.” 


ARTHUR VINTON—“A_ Very 
Honorable Guy,’ “Gambling 
“Lady,” “Son of a Sailor,’ “He- 
roes for Sale,” “Lilly Turner,” 
“Picture Snatcher.” 


CLAY CLEMENT—“Side Streets,” 
“Wonder Bar,’ “Journal of a 
Crime,” “I’ve Got Your Num- 
ber,” “The World Changes.” 


GEORGE PAT COLLINS — “A 
Very Honorable Guy,” “The Big 
Shakedown,” “Picture Snatcher,” 
“The Mayor of Hell,” “Heroes 
for Sale.” 


CLARENCE MUSE—“Massacre,” 
“Mind Reader,” “The Life of 
Jimmy Dolan,” “Frisco Jenny,” 
“42nd Street,’ “The Cabin in 
the Cotton.” 


ALAN CROSLAND— (director )— 
“Massacre,” “The Silver Lining,” 
“Captain Thunder,’ “Children 
of Dreams.” 


“Personality Kid’ Is 
Packed with Thrills 
And Lively Action 


“The Personality Kid,” a Warner 
Bros. romance of a conceited, col- 
orful prizefighter, which is sched- 
uled as the feature attraction at 
1) 0 Sahay aetna Rear Theatre beginning 
» ATCO ee , is said to be an un- 
usually thrilling drama with plenty 
of punch, both literally and fig- 
uratively, and with a unique un- 
derlying love story. 


The story is set in the atmo- 
sphere of the squared circle, the 
gymnasiums and boxing empo- 
riums, and deals with the charac- 
ters who follow the fight profes- 
sion, from cheap pugs and 
roustabouts to the high pressure 
promoters and ring champions. 


Pat O’Brien heads the cast in 
the role of a flashy fighter, with 
plenty of flash, considerable class 
and no “punch,” but whose inordi- 
nate vanity leads him to believe 
that he is. actually knocking out 
the set-ups his promoters provide 
for his bouts. Glenda Farrell has 
the role of Pat’s wife and his man- 
ager who knows both her husband 
and the fight game thoroughly and 
only hopes to make enough of a 
stake to start them in a small 
business. 


She manages to keep her pa- 
looka husband in hand until Claire 
Dodd, in the role of a society pa- 
tron of fistiana, takes the fighter 
up as a diversion and leads him to 
believe he is a winner with the 
ladies. The wife wages a losing 
fight in the triangular affair, but 
sticks with unfailing constancy to 
her man until his eyes are finally 
opened by an incident that brings 
about a smashing climax. 


There is plenty of fighting, in 
addition to the love story, for 
those who long for action, for 
O’Brien mixes it in the ring with 
several opponents who are real 
ring characters. One of the fights 
is with “Mushy” Callahan, former 
light heavyweight champion, and 
another with Marvin  Shecher, 
junior middleweight title holder. 


Many famous battlers of the 
ring are seen in the picture as 
extras, including James J. Jeffries, 
former world’s heavyweight cham- 
pion; “Fireman” Jim Flynn, Billy 
McGowan, Jimmy O’Gatty and a 
score of others. 


There is a strong supporting cast 
which includes Henry O’Neill, as 
a fight promoter, and Robert 
Gleckler, a manager of battlers. 
Thomas Jackson has the role of a 
sports writer while others include 
Arthur Vinton, Clarence Muse, 
Clay Clement, George Cooper, 
George Pat Collins and Pudgie 
White. 


‘Alan Crosland directed the pic- 
ture from the screen play by F. 
Hugh Herbert and Erwin Gelsey. 


Glenda Farrell 


She plays the wife and man- 
ager of a champion prizefighter 
in her latest Warner Bros. com- 
edy, “The Personality Kid’’. Pat 
O’Brien enacts the title role and 
Claire Dodd heads the support- 
ing cast. 


Mat No. 7—10c. 


Jeffries Teaches 
Pat O’Brien Famous 
Cork Screw Wallop 


Just thirty-five years ago James 
J. Jeffries knocked Bob Fitzsim- 
mons off the heavyweight throne 
with a terrific left to the jaw. The 
new champ was crowned after 11 
rounds of bruising battling at 
Coney Island, New York. 


Jim Jeffries’ famous “cork screw” 
punch now will be seen in use 
again on the screen for Pat 
O’Brien uses it to floor for the 
count of ten “Mushy” Callahan, 
former junior welterweight title- 
holder. 


O’Brien’s latest film, “The Per- 
sonality Kid,” which comes to the 
Reet oot shoes wheatre: oni te se 
is a ring romance with Glenda Far- 
rell and Claire Dodd providing the 
palpitation and Pat as the gladia- 
tor. 


Callahan, who has never been 
kayoed in 125 fights, was the lamb 
led to the cinema slaughter in the 
reconstructed Madison Square 
Garden ring on the Warner Bros. 
lot. Before a crowd of 600 spec- 
tators, and the sports writers of 
Los Angeles, O’Brien and Calla- 
han threw gloves at each other un- 
til Pat ripped over a lethal left 
to win the fight. 


Questioned after the fracas as 
to how a movie star could score 
such a beautiful punch, O’Brien 
confided that Jim Jeffries taught 
him his celebrated wallop the week 
before. 


The picture, based on the story 
by Gene Towne and C. Graham 
Baker, concerns a_ boob prize- 
fighter who finally awakens to the 
fact that the wife he has shame- 
fully neglected is his only real 
friend. Alan Crosland directed the 
picture from the screen play by 
F. Hugh Herbert and Erwin Gel- 
sey, as adapted by David Boehm. 


Famous Play Girl 
Has Romantic Lead 
In “Personality Kid” 


Glenda Farrell, the famous play 
girl of the screen, has finally been 
given the opportunity to play a 
new type of role in the Warner 
Bros. picture, “The Personality 
Kid,” which comes to the ................ 
Theatre ‘on: 2235 2022-.2.8 Glenda, 
who has been cast in a score of 
pictures in the past two years as 
a woman a little off color, now has 
the romantic lead, carrying the 
love interest in her latest film. 


In “Merry Wives of Reno” and 
“Heat Lightning” she was a merry 
widow openly on the make for any 
handsome man. In “Dark Hazard” 
and “The Big Shakedown” she 
was a woman of unquestionably 
questionable morals, while in “Life 
Begins” she was the madame of a 
gilded palace of sin. And so it has 
been through Glenda’s screen life, 
always the play girl, or perchance 
a wise cracking girl of the streets, 
or a gold digging chorus girl as in 
“Havana Widows.” 

“They just wouldn’t let me be 
good in films,’ mourned Glenda, 


before she was assigned her role 
in “The Personality Kid.” 


In this picture, she plays the 
wife of Pat O’Brien, who portrays 
a prize-fighter with a weakness for 
other women. Glenda is true to a 
fault, sticking by her man through 
all his digressions and finally win- 
ning him back to her when he dis- 
covers she is about to be a mother. 


Others in the cast include Claire 
Dodd, Henry O’Neill, Robert 
Gleckler, Thomas Jackson, Arthur 
Vinton and George Pat Collins. 
Alan Crosland directed the pic- 
ture from the screen play by F. 
Hugh Herbert and Erwin Gelsey, 
based on the story by Gene Town- 
send and C. Graham Baker. 


Pat O’Brien, as the boxer who gags and dances harder than he 
punches, lends many a merry moment to “The Personality Kid’, the 
Warner Bros. feature now on view at the Strand. The cast includes 
Glenda Farrell, Claire Dodd and Henry O’Neill. Fight fan, movie 
fan or laugh fan, you’ll enjoy this picture. 

Mat No. 3—20c. 


Claire Dodd, Noted 
Film Flirt, Wizard 
At Game of Chess 


Men and women :stood around 
the tables in utter silence, watch- 
ing a beautiful blonde girl check- 
mate at chess a gray haired 
gentleman who looked like a col- 
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at the Strand. 


Mat. No. 11— 
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lege professor. A moment later the 
crowd swirled around Claire Dodd 
to congratulate her on winning the 
championship of the Hollywood 
Chess Club. 


Miss Dodd has been playing 
chess since she was a child and 
has lost only two tournament 
games in four years. In the Hol- 
lywood Chess Club, there are only 
three women members, one a pro- 
fessor of languages, the other a 
novelist, and the pretty movie ac- 
tress who, in pictures, seems un- 
able to do anything more serious 
than to flirt with other women’s 
husbands. 


She is again the vamp in her lat- 
est Warner Bros. picture, “The 
Personality Kid,” now showing at 
thes Re t5.0. cates Theatre. 


The picture, based on the story 
by Gene Towne and C. Graham 
Baker, concerns a_ boob prize- 
fighter who finally awakens to the 
fact that the wife he has shame- 
fully neglected is his only real 
friend. The cast includes besides 
Miss Dodd, Pat O’Brien, Glenda 
Farrell, Henry O’Neill, Robert 
Gleckler, Thomas Jackson and 
Arthur Vinton. 


Alan Crosland directed the pic- 
ture from the screen play by F. 
Hugh Herbert and Erwin Gelsey, 
as adapted by David Boehm. 


Jeffries and Others 
Famous Battlers In 
Prize Fight Drama 


Cauliflower Alley went Holly- 
wood for a week. 


For “The Personality Kid,” a 
Warner Bros. film which comes to 
thesGe ee Theatre ont 2. 420).2: : 
Jackie Fields, former welterweight 
champion of the world, was en- 
gaged as technical adviser. Fields’ 
job was to see that every single 
bit of fistic action or atmosphere 
was absolutely correct. 


Such fighters as James J. Jef- 
fries, ex-heavyweight champion of 
the world; “Fireman” Jim Flynn, 
“Mushy” Callahan, former junior 
welterweight champ; Billy Mc- 
Gowan, Jimmy O’Gatty, Morrie 
Cohan, Sy Chandel, Jack Perry, 
Maurie Schecter and Tommy Her- 
man were signed to work in the 
picture. 

Referees, announcers, and even 
Billy Coe, timekeeper for the past 
23 years at the Hollywood Legion 
Boxing Stadium, were spotted in 
their own roles. 
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as the 
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at the Strand. 


Mat. No. 2— 
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“The Personality Kid” is the 
story of a woman who sticks by 
her man, a sap prize-fighter with 
a swelled head, waiting the day 
when he awakes to the fact that 
she is his only friend. The picture 
is based on the story by Gene 
Towne and C. Graham Baker, 
adapted by David Boehm and 
dramatized for the screen by F. 
Hugh Herbert and Erwin Gelsey. 

In the cast are Pat O’Brien, 
Glenda Farrell, Claire Dodd, 
Henry O’Neill, Robert Gleckler, 
Thomas Jackson and Arthur Vin- 
ton. Alan Crosland directed. 


Pat O’Brien Given 
Stiff Ring Training 
For Fighter’s Role 


If it’s true that the Irish love 
to fight, then Pat O’Brien is a 
lucky chap. Fox O’Brien has the 
leading role in “The Personality 
Kid,” a Warner Bros. prize-ring 
romance now showing at the .......... 
Theatre. 


Pat, who was one of the best 
amateur fighters at Marquette 
University, realized that he had 
softened considerably since he 
packed a football, or threw the 
mitts, so he began an _ intensive 
conditioning campaign for the 
role. 


He engaged Jackie Fields, 
former welterweight champion of 
the world, to whip him into shape, 
and O’Brien was seen jogging over 
the Brentwood Hills in company 
with Fields early each morning. 
The day included steam baths, 
gym work, massaging, and as many 
rounds of give-and-take boxing as 
the tutor demanded. 


Pat’s inexhaustible supply of 
cigars are gathering dust at home, 
his meals are prepared with the 
basic idea of fasting and not feast- 
ing, and he’s in bed each night at 
ten, for he has continued his train- 
ing. Fields allows Pat one night 
each week to stay up later in order 
to attend a boxing match. Fields 
scaled Pat down from 197 pounds 
to 178 within ten days time, and 
had him in the proverbial pink 
when the cameras turned on the 
first scene. 


“The Personality Kid” is the 
drama of a woman who sticks by 
her man, based on the story by 
Gene Towne and C. Graham 
Baker, adapted by David Boehm 
and dramatized for the screen by 
F. Hugh Herbert and Erwin 
Gelsey. 


In the cast besides Pat O’Brien 
are Glenda Farrell, Claire Dodd, 
Henry O’Neill, Robert Gleckler, 
Thomas Jackson and Arthur Vin- 
ton. Alan Crosland directed. 


Glenda Farrell Is 
Champion “Don’t” 
Girl of Hollywood 


Glenda Farrell, who has the 
leading feminine role in the 
Warner Bros. picture, “The Per- 
sonality Kid,” now showing at the 
Pee tan NA Theatre, is undoubtedly 
Hollywood’s champion “don’t” girl. 
She don’t drive a car. She don’t 
play tennis. She don’t play bridge. 
She don’t care for swimming. She 
don’t like night clubs. She don’t 
diet. She don’t take special exer- 
cises. In fact, to be more gram- 
matical, she doesn’t care for any 
of the things that other movie 
stars profess to love. Golf leaves 
her cold. Parties annoy her. 


“Nothing complicates life so 
much,” she says, “as deliberately 
looking for things to do with spare 
time. When my work is over, I 
want to go home. It’s too much 
trouble to become interested in 
anything else. My hobby is my 
nine-year-old son and he doesn’t 
leave many dull spots in any day. 


“I have been busy all my life. 
I began with stock and repertory 
and that doesn’t leave one much 
time to play. Neither does an en- 
gagement on Broadway. 


“Since being signed by Warner 
Bros. two years ago, I have been 
in nineteen pictures. I’m a play 
girl only on the screen. I am con- 
tented just to rest when not work- 
ing.” 

“The Personality Kid” is the 
story of a second-rate prizefighter 
with a swelled head and a roving 
eye for feminine pulchritude whose 
wife sticks by him through all his 
defections. Others in the cast in- 
clude Pat O’Brien, Claire Dodd, 
Henry O’Neill, Robert Gleckler, 
Thomas Jackson, Arthur Vinton 
and others. 
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Prize Ring Drama 
Scores Big Triumph 
At Local Premiere 


The prize ring, at its best and its 
worst; the tinsel and false glitter 
that too frequently delude ambi- 
tious fighters; the tragedy of dis- 
illusionment and shattered hopes; 
the tense action of battle; the 
trickery and machinations of the 
“game”’—all are shown in the re- 
markable Warner Bros. picture, 
“The Personality Kid,” which was 
shown for the first time here at 
LACE SO theatre last night. 


The love interest of the drama 
is absorbing, and the fact that the 
loves and lives of ring followers 
and hangers-on have been so ably 
dramatized, makes this picture an 
unusual and interesting contribu- 
tion to screen achievements. 


No better star could have been 
selected than Pat O’Brien for the 
fighting palooka who fell for flat- 
tery and women, and _ required 
every kind of a knock-out, in the 
ring and in life, to make him un- 
derstand that the one person who 
really loved him was the wife he 
had deserted. 


O’Brien is not only a fine actor, 
but an athlete of rare distinction, 
and there was no pulling of 
punches in his bouts with “Mushy” 
Callahan nor with Marvin Schecher, 
both former title holders. 


Glenda Farrell has the finest 
role of her career as the wife who 
fights a losing battle with Claire 
Dodd, again the polished society 
“vamp,” who found a new thrill 
in making the handsome young 
fighter jump at her command. 


Miss Farrell shows the versatil- 
ity of her talent by strong and 
sympathetic emotional acting as 
well as by wise cracking. 


Henry O’Neill and Robert 
Gleckler are excellent in their 
characterizations, and Clarence 
Muse adds much amusement to the 
action as O’Brien’s colored second 
in the ring. 

Others in the cast include such 
capable actors as Thomas Jack- 
son, Arthur Vinton, Clay Clement, 
George Cooper, George Pat Col- 
lins and Pudgie White. 


Jim Jeffries and a score of other 
ring celebrities are seen as extras, 
time-keepers and referees. 


Alan Crosland, the director, 
caught the spirit of the drama in 
such a way that the picture will 
appeal to women even as much as 
it does to men, who will appreciate 
the authentic ring action. Jackie 
Fields, former welterweight cham- 
pion, supervised the fight details as 
technical expert. 


All in all, Warner Bros. have 
done an excellent job in screening 
this story of fight-land. It is thor- 
oughly enjoyable, exceedingly in- 
teresting and really thrilling, 
which, after all, is what theatre 
patrons pay to see. 


x 


Claire Dodd, Noted 
Screen Vamp, Goes 
Soft In New Film 


Claire Dodd has gone soft at 
last. The champion husband-stealer 
and lover-lurer of  screenland 
heard that her victim’s wife was 
going to become a mother. And 
she couldn’t take it. She actually 
gave him up. 


Its a new and unexpectedly 
sympathetic Claire Dodd who 
starts out as a cold vamp in the 
Warner Bros. picture, “The Per- 
sonality Kid,” which comes to the 


her victim back to his wife. 


It was at Miss Dodd’s own in- 
sistence that she was given the 
role because she felt that she had 
played heavies so long that audi- 
ences might type her. This would 
interfere with her ambition to do 
romantic leads. 


“T have taken so many women’s 
husbands away from them in pic- 
tures,” she says, “I would like just 
once to lose my sweetheart to some 
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PAT 


OBRIEN 


WAS HEAVYWEIGHT BOXING CHAMP 
OF MARQUETTE UNIVERSITY . 


FREAK FACTS... . As007 HLM FAVORITES 
ald 


Claire Dodd, Film Siren, 
Wants Emotional Leads 


Vamp in “The Personality Kid” Says She’s 
Tired of Being a Home Wrecker 


(Zz 


caine DODD 


WHEN AT HOME ON 
HOT DAYS OFTEN 
GOES BAREFOOT / 


HENRY 


‘yy LO'NEILL 
Ne IMITATE S 


CERTAIN BIRDS 
SO WELL THAT 
THEY ANSWER 
BACK / 


NEVER GETS INTO 
BED WITHOUT 
FIRST LOOKIN 
UNDER IT FO 


These popular players are appearing in Warner 
Bros.’ “The Personality Kid,’’ now at the Strand. 


Mat No. 16—20c 


only because the path of sin pays the most, speaking 


Cio DODD, beautiful siren of the screen, is “bad” 


cinematically. 


When Claire made her screen debut with the late Florenz 
Ziegfeld in “Whoopee,” she was filled with high hopes and ardent 
ambitions to become a great emotional actress. However, before 
she had an opportunity to display her dramatic talents, she was 
cast in the role of a seductive vamp opposite William Powell in 
“Lawyer Man.” Her success as a very naughty girl in that film 
started her on the highly remunerative road to ruin, for she has 


played similar roles ever since. 


“T still have ambitions,” she smil- 
ingly admitted, as she rested be- 
tween scenes of her latest Warner 
Bros. film, “The Personality Kid,” 
which comes to the .....00000..ccccccc 
Theatre on ............... _, and in which 
she again is the third side of a 
love triangle, “but they'll have to 
wait until the public gets tired of 
seeing me as a home-wrecker. You 
see, it pays much too well for me 
to be squeamish about the moral 
aspect. And,too, the roles are usu- 
ally the most interesting of any 
in the cast.” 


Claire believes that she is ab- 
sorbing invaluable cinema wisdom, 
even in her vamp roles, for the 
time when she’ll play straight ro- 
mantic leads. While she is not in 
a scene, the lovely blonde is in- 
variably somewhere on the fringe 
of the cast and crew who watch 
the action before the cameras. She 
takes mental notes on screen tech- 
nique from the veteran stars, lis- 


“Personality Kid” 
Boxing Romance at 
-».. Theatre Today 


Warner Bros. romance of the 
prize ring, “The Personality Kid,” 
OPENS CAUStnG wate teeeye Theatre 
today with a strong all star cast 
headed by Pat O’Brien, Glenda 
Farrell and Claire Dodd. 

The three form the triangle of 
a unique romance in which a 
society girl battles with a woman 
prize fight manager for the love of 
a palooka boxer. Pat O’Brien is 
cast as the “pork-and-beaner,” with 
Miss Farrell as his wife and man- 
ager, and Miss Dodd as the social 
patron of the ring who is looking 
for diversion and an_atavistic 
thrill. 

The picture is said to be filled 
with fast action in addition to its 
romance, several fistic battles tak- 
ing place with real champion 
battlers pitted against O’Brien, 
notably “Mushy” Callahan and 
Marvin Scheher. It is set in the 
colorful atmosphere of boxing em- 
poriums and gymnasiums with two 
of the fights taking place in Jim 
Jeffries barn, famous in North 
Hollywood as a boxing emporium. 
The former world’s heavyweight 
champion and many lesser lights 
of the squared circle will be seen 
in the picture as extras. 

There is a strong supporting cast 
which includes such notable play- 
ers of the stage and screen as 
Henry O’Neill, Robert Gleckler, 
Thomas Jackson, Arthur Vinton, 
George Pat Collins, George Cooper. 
Clay Clement, Clarence Muse and 
Pudgie White. : 

The picture is based on the story 
by Gene Towne and C. Graham 
Baker and directed by Alan Cros- 
land from the screen play by 
F. Hugh Herbert and Erwin 
Kelsey. 


other woman.” To which the cast- 
ing department always answers, 
“The other woman will have to be 
a wonder to make it convincing.” 

“The Personality Kid” is the 
story of a _ second-rate prize- 
fighter with a swelled head and a 
roving eye for feminine pulchri- 
tude whose wife sticks by him 
through all his defections. In the 
cast with Miss Dodd are Glenda 
Farrell, Henry O’Neill, Robert 
Gleckler, Thomas Jackson, Arthur 
Vinton and others. Alan Crosland. 
directed. 


O’Brien Adds 3 Stages to 
Shakespeare’s Life Plan 


Star of ‘“The Personality Kid” Lists Ten Turning 
Points in Own Experience 


By Pat O’Brien 
(Star of the Warner Bros. picture, ““The Personality Kid,” 
the drama of a prizefighter, which comes 
Posthe ees Theatre Om 258... hak 9) 


It,” he listed the seven ages of man. 


Wie Bill Shakespeare penned his classic “As You Like 


Times have changed, however, since the Bard’s table- 
cloth jottings. The advent of speed into our lives has upped the 
ante from seven to ten. At least, as I recall them, there have 


been ten turning points in my life. 


First, according to what I have been told, I fell from my high- 
chair at the tender age of seven months. A good Irish head 
weathered the wallop without any appreciable damage. Or so my 
anxious parents thought at the time. Now, however, I see in my 


choice of being an actor instead of 
a lawyer simply a belated effect 
of the fall. 

Second, at the age of four I was 
all for being a policeman. My de- 
sire was motivated by the fact that 
the one on our block in Milwaukee 
seemed to have free access to the 
stock of the neighborhood fruit- 
stand. However, the “robbers” 
out-numbered me one sunny after- 
noon when I was getting off to a 
flying start as a cop. Losing the 
decision in the back-yard _ en- 
counter, I likewise lost my yen. 
Buying apples seemed preferable 
to taking a similar shellacking. 


An Enemy of Women 


Third, was my solemn vow never 
to have anything to do with 
women. At my first dance, a fresh- 
man in high school, I blushingly 
asked a cute little trick to dance. 
Coldly eyeing me from head to 
foot, she turned to a girl-friend 
and said, “Will you look at what 
the cat dragged in?” I was off 
dames—at least for a while. 

Fourth, I matriculated at Mar- 
quette University with the inten- 
tion of becoming a great lawyer. 
My four years at Marquette I con- 
sider tremendously important to 
my life and career. Put on my 
own for the first time, I learned 
how to be self-dependent. 

Fifth, I ran 67 yards for a score 
against Notre Dame in our big 
grid tussle at college. This tally 
had a distinct bearing on my life, 
for the attendant lime-light proved 
too much for my vanity. In order 
to live up to my new reputation 
as a campus “big-shot,” I devoted 
more time to athletics than to 


studies, and my prospects of be- 
coming a lawyer went glimmering. 

Sixth, my room-mate, Charlie 
Frampton, who had the leading 
role in the college dramatic show 
“Foul Ball Kelly” was taken ill 
with the mumps the day of the 
campus premiere. Although I had 


Claire Dodd 


The sweetest siren on the 
screen graces the cast of “The 
Personality Kid”, the Warner 
Bros. film coming to the Strand. 

Mat No. 6—10c. 


tens alertly to the directors’ 
instructions, and, moreover, does 
not hesitate to ask “why” to orders 
that puzzle her. Every minute of 
her working day, Claire stores 
away some picked-up bit of infor- 
mation which will come in handy 
when she launches upon her 
“straight” career. 


Claire has none of the charac- 
teristics popularly associated with 
misunderstood women. Happily 
married, content to spend most 
of her evenings at home reading 
or entertaining a few friends at 
bridge, and her free time between 
pictures devoted to deep-sea fish- 
ing or long hikes in the hills, 
Claire hardly seems the same 
person her public knows on their 
neighborhood screens. 


Tronically enough, the movies’ 
nauehtiest girl teaches Sunday 
school every week! 


“The Personality Kid” has a 
strong cast, which includes besides 
Miss Dodd, Pat O’Brien, Glenda 
Farrell, Henry O’Neill, Robert 
Gleckler, Thomas Jackson, Arthur 
Vinton and others. Alan Crosland 
directed the picture from the 
screen play by F. Hugh Herbert 
and Erwin Gelsey based on a story 
by Gene Towne and C. Graham 
Baker and adapted by David 
Boehm. 


never been on a stage in my life, 
T was drafted into Charlie’s role 
hecause, having had to listen to 
his lines in our rooms, IT was the 
only person in school who had any 
idea what they were like. 


I ad-libbed most of them, but T 
sot such a kick out of being an 
actor, though a “ham,” that upon 
geraduation I joined a stock com- 
pany and spent two very valuable 
vears making one-night stands. 
During this period, I played every 
known role, acquiring an exten- 
sive background which has proved 
invaluable to my screen work. 


Got Broadway Break 


Seventh, was my first “break” on 
Broadway. I was offered a part 
in “Gertie.” This was a hit, and 
led to my enjoying a successful 
stay on the Main Stem. The high- 
light of this was the lead opposite 
Helen Hayes in “Coquette.” This 
turning point was important be- 
cause it put me in the big-time. 


Eighth, I was offered a chance 
to go to Hollywood to play the 
role of “Hildy” in “The Front 
Page,” which I had done in New 
York. Luckily for me, my first 
picture clicked. Since then I have 
stayed in Hollywood, and what- 
ever success I have enjoyed can be 
determined only by the reader’s 
opinion of my cinema roles. 


Ninth, I became a_ benedict 
shortly after arriving in Holly- 
wood. The wife will probably read 
this so I’m not chump enough not 
to include this as an important 
milestone. Seriously, I consider a 
happy home life one of the biggest 
factor’s in any Hollywood star’s 
success. 


The tenth turning point in my 
life, which brings me up to the 
present time, was the recent long 
term contract I signed with War- 
ner Bros. Studios. It marked the 
culmination of a long, as well as 
hard grind, fighting for breaks 
both in the sticks and in big cities. 
In addition to getting starring 
roles such as my latest in “The 
Personality Kid,’ with Glenda 
Farrell and Claire Dodd, it also 
is an assurance of three square 
meals a day. Which is important in 
any language as well as in any 
walk of life. 


O’Brien Gets K. O. When 
Pug Fails to Pull Punch 


Star of ‘‘The Personality Kid’? Thinks It’s No 
Cinch to Play Prize Fight Role 


weight pugilist, who fights Pat O’Brien in one of the scenes 


: PUNCH in the jaw is just that to a professional middle- 


of “The Personality Kid,” a Warner Bros. film now showing 

Bb the ...atcpmeees ie ncn Theatre. 
Other leather-pushers may pull ’em, or add a fancy frill here 
and there. But not this pug. He lays them right on the whiskers. 
Pat O’Brien will painfully attest to that for the husky Irish 
screen star was nailed with one of the fighter’s pet punches during 


the filming of the picture. 


Director Alan Crosland read the 
scene to both the pug and Pat 
before he tossed them into the ring 
which had, been consructed on the 
studio lot. 


“Pat is a clown in the ring,” the 
“megger” explained to the boxer, 
“but he’s plenty smart, except 
when he gets mixed up with a 
woman. Then he’s just another 
dumb cluck. You're just a 
dogged puncher, who takes ten to 
give one. 


“Pat’s so far in front that he 
might just as well be in the next 
bout when he gets a load of Claire 
Dodd in a_ ringside seat. The 
chump puts on a grandstand play 
by winking, and that split-second 
is just enough for you to let him 
have one. The wallop is supposed 
to be hard enough to send him 
through the ropes into Miss Dodd’s 
lap. 

“You pull the punch and Pat 
will take care of his part. Is that 
clear?” 

It was to Pat, and the boxer 
nodded he understood. 


At a given signal, Pat and the 
fighter began to step around the 
ring to the howling of the spec- 
tators. The star shifted, ducked, 
and twisted out of harm’s way as 
he kept sticking a rapid left into 
the professional fighter’s face. 

Director Crosland beamed his 
approval. Pat was making a 
sucker out of his plodding antago- 
nist according to script. 


Pat then caught sight of Miss 
Dodd. He did a couple of nifty 
jig steps in her vincinity. She 
smiled. ‘Then Pat leaned over to 
slip her a sly wink. 


That was the last thing Pat 
knew of the proceedings until 
someone doused him with a bucket 
of water. 


Luckily, the camera had caught 
the whole of the action and Pat’s 
rapidly-swelling face was not com- 
pelled to undergo further punish- 
ment. 


After Pat climbed back from 
Claire’s lap, he cuffed his oppo- 
nent around the ring to a win. 
With a tingling jaw, the star got 
little satisfaction out of that. 

When the scene had been okayed 
by Crosland, the boxer bade every- 
one good-bye and _ returned to 
Cauliflower Alley, where he could 
smack ’em down right and left 
without fear of disaster to movie 
stars. 


Director Finds His 
Film Pugs in Jail 


Director Alan Crosland was all 
ready one morning to shoot a 
prize-fight scene for the Warner 
Bros. picture, “The Personality 
Kid.” now showing at the .............. 
Theatre, when he discovered that 
a dozen pork and beaners whom 
he had engaged as tough ring side 
mugs from a Los Angeles gym- 
nasium the night before were mys- 
teriously missing. 

After a short wait there came a 
call from police headquarters’ ask- 
ing if Crosland wanted to bail his 
pugs out of jail to play in the 
picture. They had all been ar- 
rested the night before for shoot- 
ing craps. 

Crosland did not. He telephoned 
the casting department who had 
twelve young plug-uglies at the 
studio in an hour. The would-be 
actors remained behind the bars. 


Miss Farrell Reduces 
By Picture Work 


Glenda Farrell has an infallible 
formula for reducing. All she has 
to do is to begin work in a pic- 
ture, and immediately she starts 
to lose weight. She loses from two 
to six pounds with each picture. 

“You might think I would soon 
reach the vanishing point,’ said 
Glenda. “But I always regain 
what I have lost.” 


In the Warner Bros. picture, 


“The Personality Kid,’ which 
COMES LOmbNe nn = cen ee Theatre 
Ole Bete en ; with Glenda in the 


role of a prizefight manager, she 
lost six pounds. In two weeks she 
had regained them. 


Pat O'Brien Starts 
Jai Alai Fashion 


Pat O’Brien is now a devotee of 
Jai Alai, a game that is lineal de- 
scendant of the old Basque pas- 
time of pelota. It is played on a 
cement court with a hard, rubber- 
ized ball about the size of a polo 
ball, which is batted against the 
walls by means of a basket 
strapped to the arms of the play- 
ers. It is said to be the fastest 
game known, and is the chief sport 
of many wealthy Cubans. 


Pat learned to play while visit- 
ing in Havana on a trip he made 
just after finishing the Warner 


Bros. picture, “The Personality 
Kid,” which comes to the .............. 
Theatrer One... %e:..0e 2 


Lose Ten Pounds in Ten Days With Pat O’Brien 


Glenda Farrell's Son 
Makes Film Debut 


Glenda Farrell’s ten-year-old 
son, Tommy, made his picture de- 
but in the Warner Bros. picture, 
“The Personality Kid,’ now show- 
Insvatwene 2). Theatre, and 
in which his mother has the lead- 
ing feminine role. 


Tommy was visiting his mother 
on the set when Director Alan 
Crosland asked him if he would 
like to work in a picture. 


Would he? Tommy beamed. 


So Tommy sat with his mother 
in a ringside seat in a boxing bout 
in which Pat O’Brien is the hero 
of the ring battle. 


Pat O’Brien, Warner Bros. film star, demonstrates his daily train- 
ing routine which he guarantees will remove 10 pounds in 10 days. 
(P.S.: It did on him.) First he plays a rat-tat-tat on a punching bag 
for a few minutes to warm up. Then he plays catch with a medicine 
ball and a pretty girl. The medicine ball for exercise and the pretty 
. well, it’s pleasanter that way. An easy two-mile row on the 
rowing machine to develop the back muscles follows, and then the 


DUTL ss 


push-up exercise, which is grand for chest development. Ten minutes 
of pounding at the sand bag to give him a chance to test his punch 
and then he eases off with a few exercises at the weight machine. He 
ends his session with a cold needle shower, a brisk rubdown with a 
heavy bath towel - . . and ah... Pat says, not only do you feel 
grand after it’s all over, but you can just feel your avoirdupois melt- 


ing off. 


Pat O’Brien started to undergo this system of exercising when he was training for “The Personality Kid,” Warner Bros. exciting comedy 


revolving around the fight racket. Glenda Farrell and Claire Dodd share the feminine honors and the 


Mat No. 9—40c 


film is coming to the Strand Theatre. 


O'Brien Badly Bruised 
In His Movie Battles 


Pat O’Brien says he has had 
enough fighting in his last two pic- 
tures to last him a lifetime, even 
though he is a fighting Irishman. 

In his latest picture for Warner 


Bros., “The Personality Kid,” 
which comes to the ............ Theatre 
ON ee... , Pat not only engages 


in a dozen ring battles but he is 
beaten up by a mob of thugs for 
crossing the management on a 
fight. And none of the battles were 
tame affairs. 

In “I’ve Got Your Number,” he 
also is beaten up by a mob of 
gangsters. While it was not in- 
tended that Pat should get hurt, 
yet it is impossible to stage a 
movie battle of this character to 
satisfy a director that it looks real- 
istic without someone being con- 
siderably bruised. Pat got his 
share of bruises. 


Film Fights Staged in 
Jim Jeffries’ Barn 


Jim Jeffries’ Barn, a boxing em- 
porium run by the former world’s 
heavyweight champion in North 
Hollywood, is the scene of several 
of the fisti¢é encounters in the 
Warner Bros. picture, “The Per- 
sonality Kid,’ a romance of the 
prize-fight ring, which comes to 
GHGs aarntiricen sf NAY Es2) Hof etl j Vea ene ee 

Some of the professional bouts, 
which take place every week at the 
Barn, will be glimpsed in the pic- 
ture, as well as the film battles 
fought by Pat O’Brien, who has 
the role of a pork and beaner. 

Jeffries and several of his pro- 
fessional trainers and fighters will 
be seen as extras in the film, while 
Pat is pitted against two ex- 
champions in two of his bouts. 


Henry O'Neill Yearns to 
Return to Stage Work 


Promoter of “The Personality Kid,’’ However, 
Wants to Produce and Direct 


Bros. picture, “The Personality Kid,” at* the  ............... 


: on O’NEILL, who is now appearing in the Warner 


Theatre, admits that his earliest ambition was to become 
either a priest or a criminal lawyer. Now he is neither, but in a 
varied acting career he has represented both. 


“Hank’’—as he is known on the Warner Bros. lot in Hollywood 
—was born August 10, 1891, in Orange, N. J. The suburb’s name 
is significant since Henry’s family for generations were Ulstermen, 
and his father was not long from Erin at the time of his birth. 


His mother was born in the house 
at Maplewood, N. J., which Gen- 
eral Washington used as_head- 
quarters. 


Henry went in enthusiastically 
for dramatics during his school 
and college years. Afterwards, he 
joined a stock company in Orange 
— and that officially started his 
stage career. 


Stull Loyal to Stage 


He has been associated with the 
birth and development of some 
of the most significant theatrical 
groups in America— among them 
the Theatre Guild, the Province- 
town Players and the Celtic 
Players. With one or another of 
these groups, he has originated 
roles in Eugene O’Neill’s “The 
Hairy Ape,’ “The Fountain” and 
“The Geat God Brown” —and in 
St. John Ervine’s “John Fergu- 
son,” which was the first success- 
ful venture of the famed Theatre 
Guild of New York. 


. He is much interested in sculp- 
ture and music. He is an ardent 
follower of boxing and every Fri- 
day night finds him at the Legion 
fights in Hollywood. He also fol- 
lows closely polo and horse racing. 


For himself, he relies mostly on 
golf to keep in condition. 


Does Not Like Salesmen 


Henry doesn’t like “hams” (male 
or female) or loud mouths. Sales- 
men he lists as his pet aversion. 


His favorite books are Thornton 
Wilder’s “The Bridge of San Luis 
Rey” and Munthe’s “Story of San 
Michele.” 


“Hank” is married and has one 
small daughter, Patricia. 


He is 5 feet ten inches tall; 
weighs 165; has gray eyes and 
“gray-brown” hair. 

Warner Bros. brought him to 
Hollywood from New York and so 
far he has worked for no other 
film company. In “The Personality 
Kid,” the story of a second rate 
prizefighter with a swelled head 
and a roving eye for feminine pul- 
chritude, he has the role of a fight 
promoter. Others in the cast in- 
clude Pat O’Brien, Glenda Farrell, 
Claire Dodd, Henry O’Neill, Rob- 
ert Gleckler, Thomas Jackson, Ar- 
thur Vinton and others. Alan 
Crosland directed the picture from 
the screen play by F. Hugh Her- 
bert and Erwin Gelsey 


Claire Dodd Sketches 
Pat O'Brien for Film 


During the production of “The 
Personality Kid,’ the Warner 
Bros. picture which comes to the 
OL eRe See wheatre ON scone, 
it was discovered that Claire Dodd 
is an accomplished artist as well 
as actress. 


In the picture Miss Dodd plays 
the role of an illustrator which 
calls for her to do some nifty 
sketching while in front of the 
camera. Director Alan Crosland 
ordered his assistant to provide a 
double for the work. 


“It won’t be necessary,” said 
Miss Dodd, who had overheard the 
order. “I can sketch passably well 
myself.” 


She will be seen drawing a por- 
trait of Pat O’Brien, almost in the 
altogether, in one of the scenes. 


Pat O'Brien Boxes 64 
Rounds for Picture 


In the Warner Bros. picture, 
“The Personality Kid,” a ro- 
mance of the prize ring, which 


comes to ‘theso...=......:. Theatre 
On thee, Lees » Pat O’Brien 
fights sixty-four gruelling 


rounds. Not that many rounds 
of fighting show in the picture 
as the time consumed, without 
counting the minute rest period, 
would amount to more than 
three hours. 

His opponents in the ring in- 
clude “Mushy” Callahan, former 
world welterweight champion, 
Billy McGowan, Jimmy 
O’Gatty, Jack Perry and Tiger 
Schecter, all well known fight- 
ers. 

Glenda Farrell and Claire 
Dodd have the leading feminine 
roles while Alan Crosland 
directed. 
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Page Six 


See How This Wife Managed 
Her Man into a Championship— 
and Herself Out of a Husband! 


Warner Bros.’ hit 
with those wise- 


cracking wizards of 


the screen teamed 
for the first time— 


PAT O’BRIE 


Laugh star of “20 Million Sweethearts” 


GLENDA FARREL 


Blonde Sensation of “Hi, Nellie” 


AIRE DOD 
HEA TR 


CL 


348 Lines 


Mat No. 26—20c 


Now ... THOSE 


WISE-CRACKING 
WIZARDS OF THE 
SCREEN TOGETHER! 


The comedy star of ‘20 Million 
Sweethearts” and the blonde 
sensation of ‘‘Hi Nellie” teamed 
by Warner Bros. in the siz- 
zling story of a palooka cham- 
pion and the wife who thought 


she could “manage” him! 


162 Lines 


He modestly admitted HE WAS 
THE GREATEST GUY IN 
THE WORLD-—until he found 
out how his wife made him a 
success! Warner Bros.’ great wise- 
cracking stars teamed in a story 
that’s lightning action—breathless 
romance — glorious fun — from 
sizzling start to knockout finish! 


with 


PAT O'BRIEN 
GLENDA FARRELL 
CLAIRE DODD 


THEATRE 


118 Lines 


with 


PAT O'BRIEN 
GLENDA FARRELL 
CLAIRE DODD 


THEATRE 


WMidiiINO. 23-—20c 


TH 


EASORNALT 


Mat No. 13—20c 


YOU 


MADE THEM 


Your laughté 


applause sent the 


GLENDA FARRELL 


Blonde sensation of “Hi, Nellie”, in 


Warner Bros.’ laugh-loaded story of a 


palooka champ who admitted he was the 
world’s greatest—but forgot to duck when 


his wife-manager swung her haymaker! 


THEATRE 
& POLICY 


321 Lines 


HIS WIFE MADE HIM THE SENSA- TH 
TION OF THE SPORTS PAGE 
PA 1 "Oo "BRI EN 
GLENDA FARRELL 
CLAIRE DODD 


54 Lines Mar Noy 3 75—20c 


Mat. No. 15—30c 


THE 


u A Warner Bros. hit with 
PAT O’BRIEN 
GLENDA FARRELL 
CLAIRE DODD 
ERASE SE RSTRNT TNE GI SII IRS TEE SNL AYN SIE RR LOT ALTERED EEN AO OTIS 


54 Lines Mat No. 22—20c 
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18 Lines Mat No. 19—10c 


A 15-MINUTE-OLD KID SET HIM UP 
FOR THE WORST BEATING OF HIS LIFE! 


His wife thought she 
could manage him into 
the championship—but 
she made the mistake 


of making him a proud 
papa on the night of 
the Big Fight! Don’t 
miss the action—laughs— 
excitement—when this . 
palooka finds his punch 
and forgets to “dive!” 


KID 


Warner Bros.’ hit teaming the wise- 
cracking wizards of the screen— 


PAT O’BRIEN 


Comedy Star of “20 Million Sweethearts” 


GLENDA FARRELL 


Blonde sensation of “Hi, Nellie” 


T HE ACERS 


294 Lines Mat. No. |2—30c 


96 Lines Mat No. 14——10c 
See How This Wife 
Managed Her Man 

into a Champion- 
ship—and Herself 


@ Out of a Husband! 


THE 


PERSONALITY 


Kill PAT O'BRIEN 
BLENDA FARRELL 


A Warner Bros. hit 


A Warner Bros hit with 


HEN > GLENDA 


Warner Bros.’ hit with those wise-cracking wizards 


Co a ae PAT O'BRIEN - GLENDA FARRELL 


1 HEF AT 8 Ee 


176 Lines Mat No. 24—20c 


His wife made him THE 
SENSATION OF THE 
SPORTS’ PAGE — and 
when he found out how 
she did it he left her flat 
—for a dame who made 
him THE SENSATION 
OF THE SCANDAL 
COLUMNS TE. © 3 3 <% 


@ Follow the 
career of this 
wise-cracking 
flash in Warner 
Bros.’ inside 
story of the 
fight’’'business” 


with 


PAT O'BRIEN 
GLENDA FARRELL 


THEATRE 


164 Lines Mat No. 20—20c 


HE LICKED THE TOUGHEST FIGHT- 
ERS IN THE BUSINESS BUT WAS 
KNOCKED FOR A LOOP BY A 
15-MINUTE-OLD KID 


when his wife- 
manager made the 
mistake of mak- 
ing him a proud 
papa on the night 
of the Big Fight! 


T (ALI 
PAT O’BRIEN 
GLENDA FARRELL 
CLAIRE DODD 


178 Lines Mat. No. 18—20c 


Warner Bros.’ laugh-packed story 
of a palooka champion who ad- 
mitted he was the world’s best— 


: ©’ but forgot to duck when his wife- 
| manager swung her hay-maker! 


PAT O'BRIEN 
GLENDA FARRELL 


A LEE TO NR Pa, 


80 Lines Mat No. 25—!0c 


CATCHLINES 


See how this wife managed her man into a 
championship — and herself out of a 
husband! 


ok * *k 


A new kind of love story—played by the only 
stars who could do it just that way! 


*k * *% 


He licked the toughest fighters in the business 
but was knocked for a loop by a 15- 
minute-old kid. ... 


ale ale ale 
7 7 7 


Warner Bros.’ laugh-packed story of a palooka 
champion who admitted he was the 
world’s best! 


*k o * 
The wise - cracking wizards of the screen 


together for the first time! 


ste ate ate 
7 “7 CNS 


A picture that’s lightning action—breathless 
romance — glorious fun from sizzling 
start to knockout finish! 


at ale ale 
* * * 


You made them stars!—and they’re together 
in the kind of roles you’d pick for them 
yourself ! 


Idea is to define personality of each of 
these six stars. Contest may be run for 
three days by having two star heads 
appear daily, as indicated below. In the 
event that stunt is desired for six days, 
one photo daily will do the trick. Pub- 
licity stories are ready for use intact, 
with local data as to names, prizes, dates, 
ete., filled in by you. For the six indi- 
vidual mats, order Mat No. 1—40c. 


Enter Star Personality 
Contest for Grand Prizes 


‘The day of the “pretty boy,” as a screen hero has passed, and 
the vogue of the girl who has nothing but beauty to recommend 
her to the public is rapidly disappearing. 

Yet sheer homeliness is not attractive, even though history 
records that the greatest heart-breakers have been almost ugly 
men, and certainily great actresses, like Rachael, Mrs. Siddons, 
Sara Bernhardt, Ada Rehan and Maude Adams would never have 
won a beauty contest and Minnie Maddern Fisk was not “pretty.” 
There were leonine qualities about Edwin Booth, Edwin Barret, 
Richard Mansfield, Sir Henry Irving. They were “fine” looking, 


but certainly not handsome. 


They had what is called “per- 
sonality.” 

What is that undefinable qual- 
ity? Everyone seems to have a 
different answer. 


For instance Pat O’Brien, who 
is the star of the Warner Bros. 
comedy of the prize ring, “The 
Personality Kid,’ would never 
qualify as a “good looker,” yet 
thousands of women are his most 
ardent fans. 


In order to discover what its 
readers think of this quality of 
WETSOMANL Ys MEM Cr ye ce Se cc.2.cSacetaas eee 
(newspaper) will run a series of 


telling what quality in each pair 
pictured is the outstanding one in 
their personalities, the—..c.ccve. 

(newspaper) will give two tickets 


EOMENO Rich kc ae Meee - Theatre where 
Pat O’Brien will appear in “The 
Personality Kid? one2..2.5a00- 


There will be three special grand 
prizes for the three best letters 
submitted in the whole contest. 
(List prizes.) 

Send letters to the Personality 
Contest. iditer of thee.) Ane... 
to reach him before 6 P. M. of the 
day following publication. Prizes 
will be announced as rapidly as the 


six photographs of famous film 
players. T'wo of them appear in 
this issue. (See Page ....... ) 

For the three best letters of not 
more than 100 words each sent in, 


judges can complete their work. 
Do not send letters competing for 
the grand prizes. They will be 
selected only from letters sub- 
mitted in the daily contests. 


(First Day) 


Define Their Personalities 
and Win Valuable Prizes 


Pat O’Brien Aline MacMahon 


What is there about Pat O’Brien, star of “The Personality Kid,” 
and Aline MacMahon, famous film actress, that accounts for their 


great popularity? It certainly isn’t their beauty, for neither of” 


them could be considered “pretty.” Writers of the three best 
letters, of not more than 100 words, will be given free tickets to 
|: OR pi Riel arta ae Theatre to see “The Personality Kid.’ Letters 
must reach the Personality Editor of the ...............0.08. before 
six P. M. tomorrow. Special grand prizes for three best letters 
in the entire series. Another set of pictures will be published 
tomorrow. 
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_soon as the judges make their decisions. 


(Second Day) 


Win Free Theater Tickets 
by Explaining Popularity 


Dick Powell Joan Blondell 


Here are two of the film’s most famous players, Dick Powell 
No one can deny they are good looking. 
Dick’s smile wins both men and women, and his golden voice and 
charming manner have rushed him to stardom., Joan Blondell is 
good for anyone’s eyes, too, but she is certainly not known as a 
“pretty” woman. She is a great actress. Yet to look at them is to 
like them. Why? It’s their personality. But what is that? The 
Rs er & Ce (newspaper) will give two tickets to the .................. 
Theatre, where Pat O’Brien will appear in the Warner Bros. 
drama of the prize ring, “The Personality Kid,” to the writers of 
the three best letters explaining their popularity. Special grand 
prizes for best letters in the series. Letters must reach the Contest 
Edgtor. of the os... Reet before six P. M. tomorrow. The 
final pair of pictures will be published tomorrow. 


and Joan Blondell. 


(Third Day) 


Last Chance to Win Prize 
in Personality Contest 


Glenda Farrell 


James Cagney 


MiumeMeds Ot... Skins. iwi ites (newspaper) readers have told what 
they think are the qualities that make for the remarkable popu- 
larity of certain film stars. There is still time to win a pair of 
free tickets to the Theatre to see Pat O’Brien in 
“The Personality Kid’ or to win one of the three grand prizes for 
the entire series. Shown above are James Cagney and Glenda 
Farrell, star of “The Personality Kid.’ Cagney is no dream of 
a romantic maiden, even though he is the screen’s most admired 
rough and tumble lover. Glenda is charming, sweet, gorgeous— 
anything one likes, but she is definitely not “pretty.” What is it 
about their personalities that instantly wins those who see them 
on the screen? For the three best letters of not more than 100 
Wares the: oad.) tna: (newspaper) will award two tickets. 
Letters must reach the Personality Contest Editor of the .......... 
before six P. M. tomorrow. Grand prizes will be announced as 


Contest for 


Personality Kid 


Get the boys and girls into 
a Personality Kid contest and 
you've got a STUNT. Search 
for Personality Kid should be 
handled by newspaper with 
final selection being made at 
theatre night picture opens. In 
addition to newspaper canvass 
for entrants, contact summer 
schools and offices. 


(Publicity Story) 


City Wide Search For 
Local Personality Kid 


Who among the young men and 
women of this district has the most 
“personality” ? 

It all depends, of course, on 
what is meant by that illusive 
term. To some it means good looks, 
to others the ability to inspire 
confidence. Each person reads a 
different meaning into the word. 
Some folks have it—others don’t. 

The management of the ............... 
Theatre, where the Warner Bros. 
drama of the prize ring, “The Per- 
sonality - Kid, “starrrmsg; Pat 
O’Brien, which will open on ............ 
Ds aac a ; will ask its patrons to 
decide who, in this territory, is 
entitled to be called “The Person- 
ality Kid.” 

Prizes will be awarded for the 
best dressed boy or girl, for the 
best mixer, the handsomest, the 
best sportsman, the best all-round 
athlete, the best speaker, etc., but 
primarily the contest is to decide 
who has the most “personality.” 

Valuable prizes will be awarded 
in all classes. 

Contestants should send _ their 
photographs (or one may submit 
the name and photograph of a 
friend) to the Personality Contest 
Manaeer, im care of the .................. 
(lreatres WelLore.. ce -:.-.: ; 
Prominent judges will select the 
twenty photographs which in their 
opinion show the most personality. 
The people whose photos have been 
selected will be invited to appear 
on the stage of the .............. Theatre 
te ee eae OeloelknOm Coie. ..2:.--0» 
The audience, assisted by the 
judges, will decide the winners. 

Don’t be bashful—send in your 
photographs. You have a good 
chance to win one of these valu- 
able prizes: 

(List awards.) 


_—_————_——— 
° ° 
Fight Ticket 

If you haven’t used this 
stunt before, we suggest it for 
this picture. Local printer can 
make up an imitation of a real 
fight card. Should be headed 
... “The Battle of the Century 
... For the light-heavyweight 
championship of the world.” 
Include a cut of O’Brien in 
fight togs, calling him “The 
Personality Kid, contender for 
the championship.” Same idea 
may be used for tack cards. 


For Fatties 


Make up a small envelope 
with copy reading “LOSE 10 
POUNDS. AN210, 4A YS.” 
Enclose in each envelope a 
reproduction of the scene cut 
from the publicity section of 
this book, showing Pat O’Brien 


in training. 


The Crowd Boare 


Everyone in the crowd at 


sporting events is a prospective 
customer for this one. If pos- 
sible, get a note or ad in the 


programs. Remember it for 


_ ballys and herald distribution. 


IDEAS WILL DO THE WORK! 


Fight Forecasts 


Attached story explains fight 
forecast contest to be worked 
with newspaper. If newspaper 
cooperation is out, contest may 
be successfully handled through 
theatre program or announce- 
ments in lobby. It was done in 
latter manner with football 
games by Real Neth’s Colum- 
bus chain. Response was unu- 
sually favorable. 


(Publicity Story) 


Pick Fight Winners 
To Win Free Tickets 


Can you pick winners? 


There’s a classy card at the 
Arena next Friday —three good 
preliminaries, the 10 round semi- 
final and the 15 round final be- 
tween Kid Goodman and Baby 
Janis. Who do you think will win? 
Everyone who picks all five win- 
ners, and sends in the fight coupon 
printed on page ...... > will receive 
two free. tickets to the..-...5 4. = 
Theatre where Pat O’Brien is star- 
ring in the Warner Bros. comedy 
drama of the prize ring, “The Per- 
sonality Kid.” 


There’s probably more fast 
scrapping in that one picture than 
in half a dozen championship 
bouts as they are fought nowa- 
days, for Pat fought not only 
under the -watehful eye of Jim 
Jeffries himself, but was trained 
by one world champion and _ op- 
“posed by two others. 


It may be that picking all five 
winners in this week’s card will 
stop the fans, so Manager .............. 
Ofc the ee ee ae Theatre, 
will go further. He'll give one 
ticket to the theatre to everyone 
who gets four winners out of five. 


Here’s an extra prize—the first 
one to send in-a correct forecast 
gets two free tickets to reserved 
seats at the Arena as the guest of 
Promoter Joe Carson. 


Just fill out the coupon and send 
it to the Fight Contest Editor of 
thesia ces ee (newspaper). 
Entries close on ...........0.0:. Win- 
ners can call at the box office of 
theme eens. cca, Theatre the day 
after the fights for their tickets. 
Winner of the fight tickets will 
receive them by mail. 


(Coupon) 


PICK THE WINNERS— 
WIN THEATRE 
TICKETS 

To 


r ne To : 
Name of Fighters | Win | Tone Roun 
ee ee 


— | ff 
oes! lemennemmeenimmmeeremeesee (aed Ce 


a ee ff 
es | | ereenee | eeeeeennenen | een 
eS | | eee | een | 


Pieked@by otic i ee 
AN CORESSIN cote recs ay ees 


Mark an X in box to indicate 
your forecast and mail this 
coupon to Fight Contest Editor 
DE GUNG: 0), feces Deloreeas 


Fight Celebs 


Invite prize fight celebs to 
attend the opening. After the 
picture, get their comments on 
the fight sequences, as to 
authenticity, for news breaks. 


Sport Stories 


Invite local sport writers 
down for a preview of the ex- 
citing fight sequences in the 
picture. Tell them that Jackie 
Fields, welterweight champion, 
trained O’Brien for the fight 
scenes and that his opponent 
is Mushy Callahan, prominent 
fighter. O’Brien, who was light- 
heavyweight champion at Mar- 
quette University, is no mean 
little scrapper, and 
Callahan went at it hammer 
and tongs. Might net a sports 
page mention for it. 


he and 


Amateur Boxing 


If you have any connections 
with Y.M.C.A. or other youth’s 
organization, have them run a 


“Personality Kid” prize-fight 


contest. Might be possible to 
run final match on_ theatre 
stage. 


28 x 42 Blowups 


In full colors: 


$3.50 each 
In black and white: 
$2.25 each 


F. O. B. New York City 


NATIONAL STUDIOS, Inc. 
226 West 56th Street 
New York City 


Personality 
Conscious 


For the feminine interest, the 
personality angle in the title 
will do for countless tie-ups. 
With Glenda Farrell and Claire 
Dodd to work with, you can 
have all the women in town 
“Personality” conscious. Sug- 
gest to local shops ads and 
window displays on items like 
“Personality Hair Wave,’’ 
“Personality Dresses,” “Per- 
sonality Hat,” ete. That’s all 
we have to say ... you know 
how to follow through! 


Fight Stories 


In the corner cigar stores, 
the boys have been talking for 
years about the time they saw 
the thrilling Dempsey - Firpo 
fight or the Leonard - Tendler 
battle. To bolster interest in 
sport section, newspaper might 
run a contest for best letters 
on “The most thrilling fight I 
ever saw.” Prizes from local 
sporting goods store. 


Flowers ’n Candy 


Florists and candy shops are 
always looking for some new 
sales angle. Suggest a ‘Per- 
sonality Bouquet” and a “Per- 
sonality Box of Candy.” If 
they go for it, arrange for win- 
dow displays using stills and 
copy. 


Fight Extra 


Here’s a stunt the New York 
Strand used on their last fight 
picture which can be adapted 
locally in this way: If there’s 
a big national or local fight 
held during the run of the pic- 
ture, make up a four-page tab. 
Inside spread and back page 
to carry copy on the picture. 
For your front page (using the 
Baer-Carnera fight as an exam- 
ple) screaming headline on half 
of your run of tabloids reads, 
“BAER WINS” over a big pic- 
ture of Baer. The other half 
of your tabs read “CARNERA 
WINS,” over picture of Car- 
nera. The minute the winner is 
determined, send a flock of 
newsboys around town yelling 
“Extra, Baer Wins,” or who- 
ever won the fight and distrib- 
ute your tabloids. 


10 Rules for “It” 


Everyone disagrees on what 
constitutes a winning person- 
ality. In the picture, Pat 
O’Brien has a type all his own. 
Fast-talking, flashy, he wins 
many friends. Run a contest 
for the best letters on “10 Best 
Ways to Attain Personality.” 


Tell the Irish 


Pat O’Brien is Irish clear 
down to his toes, so be sure to 
slap your posters in Irish 
neighborhoods. Then there’s the 
Irish paper, if your town boasts 
one, and letters to Irish organ- 
izations. 


Free Bally 


Promote sport goods store to 
send a fellow out dressed in 
boxing togs, skipping rope 
around town. Sign on his back 
says, “The Personality Kid 
buys at Triangle Sport Store.” 


Special News Photo 


Ring Stars Aid Movies 


The producers of “The Personality Kid’? were so anxious to obtain 
realism in the fighting sequences that they engaged the services of 


some of 


the foremost fistic experts in the country. Pictured above, 


left to right: Jackie Field, former welterweight champ; Glenda Farrell 
and Pat O’Brien, stars of the picture; Mushy Callahan, and the one 
and only Jim Jeffries, ex-heavyweight champ of the world. 
Mat No. 8—20c 


Blow-by-Blow 


Broadeast 


For a crowd-stopper, stage 
a fake blow-by-blow broadcast 
of the picture’s fight, over your 
P. A. system. Should be em- 
bellished with a crowd-roar 
record, so that listeners on the 
street think it actually comes 
from picture. If you have daily 
radio time, use the same stunt, 
plugging the picture between 
rounds. 


Bulletin Boards 


We know you won't forget 
to tack notices about the big 
fight picture on all gym and 
athletic club bulletin boards. 


Sport Stores 


Sporting goods 
your meat for this picture. 
They should be glad to tie-up 
in as many ways as possible. 
Promote a cooperative ad, with 
“The Personality Kid uses... .” 
Arrange for window displays 
with stills and copy on picture. 
And have them donate prizes 
for your contests in return for 
program or newspaper men- 
tions. See layout of “O’Brien 
Exercises” in publicity section 
for still numbers—and include 
the layout in window displays. 


Former Fighters 


You should be able to borrow 
stills of former world cham- 
pions or local fight celebs from 
newspaper morgue. Display 
these in a 40 x 60 frame in 
your lobby, with a blow-up of 
Pat O’Brien in boxing trunks 
in the center of the display. 
Under this still, copy should 
read, “The Personality Kid... 
greatest champion of them all.” 


shops are 


“Personality Kid” 
Gloves and Shoes 


Shoe stores and glove shops 
are on lookout always for a 
new idea to present new mod- 
els. Have them select a kid 
shoe or a kid glove and call it 
“The Personality Kid.” Per- 
fect? And it’s not going to do 
your picture any harm! 


Street Bally 


Here’s our suggestion for a 
street bally. Construct a rep- 
lica of a prize ring on a flat 
bed truck. Truck drives around 
town with two lads sparring in 
the ring. Copy around truck 
telle. ait. 


Fight Broadcasts 


If there’s an important na- 
tional or local fight broadcast 
before or during run of picture, 
don’t fail to spot an announce- 
ment after the 
broadcast, plugging the excit- 
ing fight sequences in “‘Person- 
ality Kid.” Sport arena might 
announce your picture from the 
ring if you'll spot their card 
somewhere for them. 


immediately 


Colortone 


4 x 5 Colored positive onlly.................$2.00 
—Set (pos. and neg.).................. 3.00 
3%4 x 4 Colored positive onlly............ 1.50 
Set (pos. and neg.) 0... 2.25 


Order by Number N-842 
NATIONAL STUDIOS, INC 
226 West 56th Street, New Yorl 
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SHEET 


wae 


Bae 
oO onIes 


SLL RSA 
FARRELE 
SRAPRS 


Doo” 


KERNEL RS BW AER CONS Me 
& PRK S, BASE, 


THREE-SHEET 


- & CHAMP IN TRE BOXING RING =~  b 


& SETUB FOR THE WEDDING 2) 


PAK OP RRIEN 
| GLENDA FARRERL 


SLIDE 


SAMPLES? 


Sure you can have 
samples of the herald! 
Just drop the good word 
to your exchange and 


they'll be glad to let you 
see what the stock flyer 
looks like. It's one more 
in Warners’ long series 
of ticket - selling acces- 
sories. 


DESCRIPTION: Background is white. Oval is deep maroon. Title is white with dark blue shadow. Credits are a brilliant 
green. Illustrations in full colors. 


Sliding Scale of Prices for Accessories 


1-SHEETS INSERT CARDS 
Mo tor OO! oo a 15¢c each 4.46; 2e45i2 25c each 
51 to 100... de each Vo a8, a se 22¢ each 
shlies 2 Fp garcia es OOM; ede 1Wlocl e 20c each 
3-SHEETS Over 100... 8.0 19¢ each 
aS 1 to 25... eee ...40¢ each __ SS rte oT Pea So i. 
= NO IS 36c each HER ALDS 
6-SHEETS 1m oan oa $3.00 per M 
tito: 10s orga deen | CI ee tae oe 
11 to 20.00. 7be each 
Over 20 .....WWW.............65¢ each LOBBY DISPLAYS 
oes 25 Sek 
24-SHEETS ak date ce ee si 
Up to 202536..-3 sis $2.00 each 55% 08 Pétion. Se a act 
Over. 25: ses 2. ee 1.75 each (2 in set—colored) 
WINDOW CARDS ies eee 15c each 
SER cs i eee OUIM oe 10¢ each 
Seto 100. Be eneh Midget Window Cards...4c each 
Over 100 ..-. 5'4c each Merchandising Plans .......... Gratis 


(These prices apply to U. S. only) 


IRE pone 


Aw, ED BY ALAN cact* o 
2 AMER BROS. py VERE 


ta Fer 


INSERT CARD 


PAT O'BRIEN- GLENDA FARRELL 


RERETT ED 


CLAIRE DODD aLSw CROSLANO 


A WARMER BROS.4 VITAPHORE PRODUCTION 


ONE-SHEET, WINDOW, AND 
MIDGET WINDOW CARD 


Printed in U.S. A 


SIX-SHEET 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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